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A MESSAGE FROM CEO, JOSEPH COLLINS 

.. _ .. 
-

Thank you for considering an investment in Punch TV Studios, Inc. 

As Chief Executive Officer of Punch TV Studios, I am very excited to offer you an amazing opportunity to invest with us- a dynamic and 

innovative media company that introduces a new era of entertainment integrated with the latest technology; a company that is highly 

committed to improving the overall entertainment quality of broadcast television, cable television and mobile device television; a 

company that is committed to providing wholesome, life-changing and educational entertainment. 

This provides you with the opportunity to become a ground-floor shareholder in Punch TV Studios, a company with unlimited potential to 

become one of the premier content producers and broadcasters in the world. 

Our core business is to develop unique programming that includes dramas, comedies, talk shows, reality shows, business, sports, and 

other genres of television and film that can be licensed and distributed around the world. By opening our doors to independent 

producers, directors, writers, actors, engineers, affiliates and dreamers, Punch TV Studios is creating the opportunity to make a significant 

impact and contribution to the entertainment industry by creating a melting pot of fresh, unique content and exclusive family-oriented 

shows. 

In addition, as a multimedia company, we are expanding Punch TV Network, our broadcasting and distribution division established in 

2008, to permit our content to be viewed across multiple platforms, including terrestrial, cable and satellite stations, as well as on-demand 

viewing on computers, smart televisions and mobile devices. 

Fueled by visionary leadership, our promise is to deliver substantial returns for our investors and gain national and international market 

dominance in the entertainment sector. Our goal is to turn Punch TV Studios into a multi-billion dollar media company within S years. 

I vow to improve our bottom line by remaining innovative at every turn and by pressing for technological advancements that will place 

Punch TV Studios ahead of our competitors, and at the top of the media industry. It is my expectation that everyone affiliated with Punch 
TV Studios gives their very best at all times. My pledge to you will always remain the same and never wavering. I look forward to building 

a successful business relationship with you. 

Thank you in advance for considering this amazing opportunity to invest in Punch TV Studios. 

Sincerely, 

{ZJ_C,6. 
Joseph Col Ii ns 
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Meet The CEO
           JOSEPH COLLINS



punch tv studios ceo joseph collins

After accomplishing many of his goals, Mr. Collins continued on the path to success by developing a show dedicated to martial arts news: Martial Arts TV.  
The show was a major success and was aired over 238 television stations across the country.  Mr. Collins, learning the business of  self-syndication, 
established the show as the nation's number one Martial Arts News show to date. 

TThen came Punch TV Network.  After an extensive period of pre-planning, Punch TV Network was launched and became accessible to 4 million homes 
throughout the United States and in the Caribbean.  By its rst year anniversary, it entered into the world of broadcast television, and became accessible to 
approximately 55 million homes through its network of independent television affiliates.  This represented a growth rate of 1900%!  In addition, while the 
cost of launching a network can be $100 million or more (as recently discovered by the Oprah Winfrey Network and Magic Johnson’s Aspire network), Punch 
TV launched for less than $10 million.

WWith the creation and production of hundreds of television commercials and countless television shows to his credit, Joseph Collins has received extensive 
praise and recognition for being a phenomenal leader and visionary.  He is consistently proactive within the community, and prides himself on giving back 
by donating his time and resources.

TThroughout his career, Mr. Collins, has developed and nurtured strong personal and business relationships, both in and out of the entertainment industry, 
providing a massive pool of resources from which to draw.  These resources include screenwriters, performers, directors and producers of content, as well as 
advertisers, sponsors and promoters.  These are the resources Punch TV Studios intends to use to reach our goals. 

As founder and CEO of Punch TV Studios, Mr. Collins will now focus on creating original and creative programming and feature lms that appeal to a diverse 
audience, as well as expanding our broadcasting capacity nationally and internationally.
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Punch TV Studios is an American production and broadcast company committed to producing unique high-quality lms and 
television programs (our “Content”) through our state-of-the-art production studio.  Our core business model is to license 
and distribute our content to broadcasters and distributors all over the world.

The Studio consists of:

  Syndication                      Merchandising
  Production                      Licensing
  Broadcasting and Network                Music

TThis fully integrated approach is ushering in a new era of how television networks deliver programming and advertising 
messages to consumers.  Through this new approach, Punch TV Studios ensures that its partners will benet from the 
intensity of advertising that is guaranteed to saturate viewers with the message of its sponsors. 

The Company
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Landmarks of Success
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The 51 million Hispanic Americans, 45 million Caucasian Americans, 39 million African Americans and 16 million Asian Americans (151 million total 
Americans) in the United States do not have new, original TV entertainment developed, programmed, and distributed specically for them on their 
increasingly preferred cost effective viewing platforms and devices as we embrace the “TV Everywhere” concept. Punch TV Studios has developed the rst 
digital broadcast and Internet streaming network specically designed to meet the entertainment needs of this growing under served market.

PPunch TV Studios’ digital broadcast network reaches millions of households in 6 markets and is positioned to double the number of markets served while 
tripling the number of households reached generating exponential revenue, prot and shareholder value growth.

Punch TV Studios will digitally broadcast and stream online TV content to our end-user domestic target market of 151+ million viewers, reaching 80 million 
households. Essential to our plan is that 70% of our programming content will be new, original content developed and produced by Punch TV Studios.

TTo make viewers aware of this new entertainment source, Punch TV Studios will use targeted direct online and traditional marketing, radio, outdoor and 
social media to generate awareness to cost effectively, rapidly gain new viewers over an initial 3 year period.  Simultaneously, Punch TV Studios will sell 
traditional TV and online advertising via a direct sales force while leveraging online and social buzz.  Our plan will produce total revenues of $811M and net 
prot of $691M after 36 months of operations post funding, respectively.  These results exponentially generate shareholder value in excess of $1B after 3 
years.

WWe are seeking $50,000,000 of initial capital to develop our rst 13 series of original TV programming and to build our initial infrastructure to support the 
launch of our programming into our existing 6 markets and extend that programming to an additional 27 markets to reach 80 million households in the 
growing domestic digital broadcast and Internet TV markets.  

               Investment proceeds will be used for marketing, developing and producing original TV programming and working 
               capital to accomplish all aspects of this plan. 

                            We project results from operations will produce signicant recurring revenues and 
                                                        sustainable, positive cash ows by the end of Q2 2020. 

TV Content Creation
Adverstising and Marketing
Selling, General & Administrative Expenses
  Total

$20
$20
$10

  $50

Use of Funding ($ millions)

Punch TV Studios’ 
                   Strategy

10



Key Investment 
              Considerations
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More than once a day
Once a day
A few times a week
Once a week
Less than once a week
Have not watched a video on this
device in the past 30 days

 % Global Online Average

24

13

179
11

27

17 27

19
18

8

11

16
32

10

9

17 16

Online, Through
the Internet
(on any device)

Television
at home

Computer
at home

Where is Content Being Viewed & How Much?

Mobile 
monetisation
Native
advertising
Traditional
advertising
Paywalls/
subscriptions

Combination
of streamsMonetisation

Content distribution
Mobile
optimisation

2% Other

5% Incorporation
of analytics
1% Other

60% 59%
11%

11%

9%
8%

20%

14%

Forecasted Streams of Revenue for Entertainment & Media
   Companies Wishing to Survive Changing Trends

Television 
Internet advertising
Newspaper
Radio
Consumer magazine
Out-of-home
OOther

Note: Segment data includes online/mobile advertising
in the segemnts and excludes it in internet advertising

Projected Inuence of Digital Marketing on Advertising

Continuing on this strategy, PUNCH TV STUDIOS will be able 
to produce and acquire an extensive marketable video 
library that we will license to broadcasters  and distributors. 
Our goal is to amass a library of 300+ feature lms and 
television programs within a 4-year period, and double our 
library every 2-3 years thereafter. 

Punch TV Studios is responding to trends & changes within 
the Entertainment & Media sector.  As part of this strategy 
Punch TV Studios will continue to expand our broadcasting 
capabilities to include terrestrial, satellite and cable 
broadcasting.  This will aid in the consumers' thirst for 
multiple social media platforms and view content through 
multiple venues and devices. 

Licensing
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Industry Trends     creating new challenges

Success in the Entertainment & Media Industry relied on 
checking off a clear list that led to success.

   multiple revenue streams  

    scarce distribution outlets

   distinct exploitation opportunities without 
   surprises

ReRecently the industry has undergone a transition 
categorized by many factors, but overall, the expansion of 
digital technology, manifested in more ubiquitous platforms 
with xed and wireless network connectivity, enables 
growing numbers of connected devices and new routes to 
the user, which is rapidly changing the industry's landscape 
and practices.

CConsumers are calling the shots and their demands and
desires are changing.  Consumers are no longer controlled by 
limited access to content as they once were during the time 
when they were dependent on a mere three networks (ABC, 
CBS & NBC) to full their thirst for entertaining content.  

NOW that thirst has not only grown exponentially, but it can be satised through a proliferation of diverse providers that 
include television.  Nonetheless, people are rapidly turning to digital platforms to get and view the specic content they 
want... and they know they do not have to settle for anything less.
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screenplays & television scripts

There is virtually an unlimited number of screenplays and television scripts – from the treatment stage to completed 
scripts – that tell a compelling story to a substantial target market; however, they may be too small for the major 
studios to consider. We intend to nd the best of these scripts to produce in our studio. 

family-oriented content

OOur goal is to create a melting pot of fresh content and exclusive family-oriented shows, including dramas, comedies, 
talk shows, documentaries, reality shows, business, sports and other genres of television and lm.  Although the appeal 
of our content will be universal, it will have an urban slant, providing multi-ethnic programming to America’s urban – 
as well as non-urban – dwellers.  

creative minds

Our content will be unique and fresh because we will be tapping in to the creative minds of the best independent 
producers, directors, writers, actors, engineers, affiliates and dreamers.
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sports content

While 80 percent of Punch TV Studios programming will be secular in nature, approximately 20 percent will be 
faith-oriented. The rational for the inclusion of faith-oriented themes is a sound one. Corresponding to the increase in 
interest in the benets of faith has been an increase in interest in faith-oriented entertainment. Faith-oriented 
entertainment has created an unprecedented opportunity for business to directly access the faith-oriented community. 
Access is accomplished by marketing and advertising those goods and products that both believers and non-believers 
consume. 

Punch TV Studios was established for those consumers who are intrigued by one-of-a-kind programming 
content. Many sports fans love the more traditional spectator sports. Yet, there is also a segment 
of viewers who are thirsty for different types of sports programming. Punch TV Studios addresses 
that thirst through Black Belt Boulevard, a weekly entertainment that allows viewers to share the 
trials and triumphs of athletes who excel in the world of martial arts. Sumo International is another 
Punch TV Studios program offering that will satisfy the tasters of sports enthusiast who desire to 
ccomplement their more mainstream sports events with something different. 

faith based content
Our Content
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Our Empire
  

  We have opened three offices, one in Los Angeles, California, one in Houston, Texas and one in Jacksonville, Florida,  
  to sell local advertising on our television stations.  Our vision is to launch a television network that will air    
  original programming suitable for the entire family on satellite television and cable streaming in national 
  demographic market areas. 

  We have begun broadcasting in 6 markets in the United Stated.  

        Houston, Texas           Beaumont, Texas        Pensacola, Florida

    Jacksonville, Florida         Mobile, Alabama       Columbus, Ohio

v

  
  We have already obtained the rights to our rst 14 movies and television programs, which we will begin producing  
  once we have raised sufficient capital.  We are producing movies and TV shows that tell stories of victory and 
    triumph in the lives of ordinary people.  These shows will touch the hearts of all people, in all walks of life.  Viewers  
  will be inspired, and  our programs will give moral solutions to tough everyday problems.  We also air short lms   
  and documentaries submitted by our viewers.  This allows our consumers to be excited, creative and involved!

three offices

six markets

movies and television programs
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Our Empire
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.com
Nabukie
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Our Empire

Join the Community

Do You Nabukie?



Invest Now
Since its inception, the company has set its sights on growth, diversication and inclusive representation. Aligning with 
the principles that shaped the land of the free and the home of the brave, Punch TV Studios provides an all-encompassing 
platform that highlights the urban experience, playing an instrumental role in making the stories of independent 
lmmakers, underrepresented minorities and creative visionaries reach a broader audience.

And like every true visionary, Mr. Collins has been hard at work setting the stage for the realization of what can only be 
described as his life’s calling.

DDespite the fact that his company’s success has reached unprecedented heights, Mr. Collins’s keen business acumen and 
awe-inspiring entrepreneurial nature does not allow him to rest.

In his quest to share his vision and make his dream of 
rendering original, top-of-the-line content available to 
all come into fruition, Joseph Collins has always been 
on the lookout for similarly-minded partners that 
would strengthen the Punch TV Studios brand and 
bbroaden the scope of its operations.

Collins affirmed the company’s stance on inclusion in 
the boldest manner: he decided to price each share of 
stock at $1 each, a move that makes investing in Punch 
TV affordable to all members of the public, regardless of 
their socioeconomic background.

EEach stockholder can now benet from promoting the broad, unbiased dissemination of information concerning issues 
that affect their daily lives and their social standing – and that includes you, dear reader.

Change waits for no man; it is happening right now; today, this very minute. All you have to do to embrace it is to 
remember the name:  Punch TV Studios.

JJust before the clock runs out, before the last of the fast-selling company stock is bought by the business-savvy investors 
who have had the insight to recognize Punch TV Studios’ extraordinary potential, you can join in and purchase your own 
shares, reaping the benets of the company’s exponential growth and inevitable dominance in the eld of TV production.
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own a piece of hollywood


